WHAT SERVERS CAN DO    I    67
te sociability may substantially reduce the need for in-lons by bartenders and other employees." :her important environmental factor involves the estab-nt's location. If a patron becomes inebriated, he or she some way other than driving a private automobile to get Some locales have recently begun offering free taxi, min-T public transportation services during peak drinking ;, like holiday weekends. Such efforts could be made ften, especially for popular drinking spots or on special ig occasions. Alcohol outlets should at least have a way ig taxis for drunk patrons, and taxis must arrive quickly are to be of much use.
y of these changes in the drinking environment require jnagers be committed to intervention, a factor that past 5 programs have sometimes overlooked. "There is a ten-to focus merely on the front line—bartenders, cocktail ises, and other employees actually in contact with the ihment's customers," says Mosher. "An effective inter-i program, however, may require a number of reforms agement practices, including such variables as the num-employees on the job, the number of patrons allowed premises, the interior design, the commitment to alter-forms of transportation, the hours of operation, the use notional techniques, etc."
ly, past server intervention programs have made little legal support. An exception to this rule is the program ison, Wisconsin, which made training a prerequisite of ig. Other jurisdictions, whether at the state or local level, ?ass similar laws to guarantee that every server of al-
beverages receives some measure of training. 3ther legal incentive for server intervention programs is mshop laws themselves. As mentioned, these laws have
proven to be too vague to persuade servers to change )licies. Moreover, insurance companies have often short-t kinds of transportation facilities, either public or private, are available for patrons?
